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ABSTRACT

Western studies have found that social networks influence users’ trust aspects of the
users’ self-presentation. However, there are other factors that have been highlighted
in this study as mediating factors that influence the presentation of self. Facebook has
been chosen to be the platform of this study. This quantitative study involved 378
respondents who were Facebook users in three Malaysian public universities;
Universiti Sains Malaysia (USM), Universiti Putra Malaysia (UPM) and Universiti
Utara Malaysia (UUM). The main objectives of this study are to investigate the
relationship between users’ trust and users’ self-presentation in social networking
platform, to indentify the relationship between the mediator and the presentation of his
/ herself and to identify the factors mediating the relationship between trust and self-
presentation. The study found that there is a significant relationship between the trust
and self-presentation. The study found that there is a significant relationship between
the trust and self-presentation of social networking users and there is a significant
correlation between the cultural appropriateness; budi bahasa and the presentation of
self. For intermediate factor test, the results of this study also provide evidence of
partial mediation effect of the cultural appropriateness; budi bahasa on the
relationship between the trust and self-presentation of social network users
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CHAPTER ONE

INTRODUCTION

BACKGROUND
Facebook (FB) stands out among all other social networking platforms in the
Malaysian cyberspace (Checkfacebook.com, 2010). In Malaysia, ‘Facebook-ing’ is
wildly popular among students in higher learning institutions (Muhammad Kamarul
Kabilan, Norlida Ahmad, & Mohamad Jafre Zainol Abidin, 2010). This popularity is
congruent with Livingstone’s (2008) observation that young people are active users of
social networks. Facebook-ing is basically about socializing and building relationships
with “friends” via FB. This communicative action works within a system of mutuality
as users can make a choice to share or not to share items with “friends”. Similarly,
users can choose either to be truthful or to masquerade presenting false identities to
others in the virtual community. FB’s built-up features, such as the Wall and Notes, in
many ways, help and allow users to realise actions of preferences and choices. The
technology, in this regard, encourages but does not force users to take action beyond
their wants (Acquisti & Gross, 2006). Simply said, FB users mediate and actualize
their self-presentation (SP) while socializing with their friends. Here, SP is about the
ways in which humans either tell others or present themselves to the public.
Theoretically, SP is intimately linked with self-disclosure (Joinson, Paine,
Reips, & Buchanan, 2006), but to disclose or not to disclose is an act of conscious
deliberation. In the context of cultural environments, SP ideally involves users’
cultural warrants. Blake (1998) described cultural warrants as beliefs, laws, and

customs that allow people within a given culture to justify their communicative



actions and behaviours. If members go against these warrants in a cultural community,
they are considered as engaging in inappropriate behaviours. In other words, cultural
warrants are standards of accepted behaviour or actions of the cultural community or
society.

In Malaysia, cultural appropriateness, among others, is related with budi
bahasa (Asma & Pedersen, 2003, p. 167). According to Lim (2003), budi
encompasses mind-emotion-moral-goodness-practices. Specifically for Malays, the
essence of budi can be seen in the concept of budi pekerti (ways of speaking,
behaviour, politeness, and ethics), akal budi (mind, tact, and sagacity), and baik budi
(good behaviour and good deeds). A person with the above three concepts usually is a
man of budi bahasa (good manners in thought and action). Adab is the ingrained part
of budi. In general, adab is an appropriate action taken with the correct knowledge
imbued with Islamic principles. For this work, adab is restricted to right, proper, and
acceptable moral actions. A critical point to note is that one cannot understand the
Malay culture without knowing budi (Storz, 1999). Indeed, budi is the foundation of
life-values among Malaysians (Nik Maheran & Yasmin, 2008). Pragmatically, budi is
one element of communicative civility in Malaysia, as clearly illustrated by Goddard
(1997). It is also a fact that budi is an element of governmentality in Malaysia. The
spirit of budi is clearly visible in the fifth principle of the national ideology;
Rukunegara — Kesopanan dan Kesusilaan (Good Behaviour and Morality). The
second chapter of Code for Communication and Multimedia Content Forum of
Malaysia (2004) stipulates that

[the multimedia] content shall not be offensive, morally improper,
and against current standards of accepted behaviour. This includes
nudity, sex, bad language, offensive language, crude references,

hate speech, and violence. Obscene Content gives rise to a feeling
of disgust by reason of its lewd portrayal and is essentially



offensive to one’s prevailing notion of decency and modesty.
There is a possibility of such content having negative influence
and corrupting the mind of those easily influenced (pp. 13-19).
Contextually, budi works well where physical “bodies” are clearly visible.
However, in cyberspace where bodies are “invisible”, taking budi as a doing of CA is
an interesting area of research. With the knowledge that Facebook-ing is one of the

best examples of “machine-as-the-extension-of-man” (McLuhan, 1964) in cyberspace,

investigating SP among Malay speaking users is about crystallizing new knowledge.

PROBLEM STATEMENT
The new platform of communication technology, such as the Facebook, has brought
about self-presentation research phenomenon in various research angles. The
researcher is concerned about the morality of self-presentation and dignity of the users
while online using cyberspace technology. Erving Goffman analyzes the process in
ordinary interactions by exploring an individual's identity, group relations,
environmental impact, and those related to interactions which use imagery to illustrate
the importance of the theatre of human action in relation to a social presentation.
However, does the ordinary interaction appear while the stage of presentation hides
the real fact of the individual in the cyberspace, for example, the Facebook?
Furthermore, even Goffman sees that the presentation involves “dramaturgical
approach” and "performance,” at the front, back, and off stage involvement, giving the
performer, in his assumption, the trust to do so while they know or even not know
who their audiences are? With the assumption of Goffman’s, the users eliminate the
role or their identity in the society while they are in the backstage where the audience

is absent. Do the Malaysian users, especially the largest group of users in Malaysia;



the undergraduate students, play with their identity related to trust and cultural
appropriateness?

The current FB users are taking easy in presenting themselves in Facebook
(Hargittai, 2007) and neglecting the Cultural Appropriateness and the element of
Trust. They should be aware of their Cultural Appropriateness and Trust in presenting
themselves to the cyberspace relationship. However, with the foundation of
civilization of polite society in Malaysia, are they affected by the level of self-
presentation of individual or among the different groups of users’ background in
Malaysia?

Thus, a study of the relationship between trust, cultural appropriateness, and
self-presentation can be explored, even if there are a number of studies on self-
presentation. However, none of these studies have investigated the relationship
between trust and cultural appropriateness of self-presentation among FB users using
structural equation modelling.

Significant discussion of this can be relied upon previous studies that look at
the existence of the relationship between Trust and Self-Presentation. Therefore, the
study clearly puts cultural appropriateness variables; Budi Bahasa as a new variable
between the other two variables. Weick (1995) suggested that the presentation of self
relies very much on one’s own sense-making and trust of the other. However, how
much trust is to be given towards friends is an issue with virtual relational
communication (Seong, 2010). To what extent should the FB users present/mispresent
themselves to ‘friends’? Do users need to present their “real” selves or pretend to be
someone else in the presentation of self? Are users consciously concerned with the
component of trust in a virtual communicative action, especially in disclosing their

privacies? Does cultural appropriateness play a central role in that act of keeping and



giving privacies to others? Do trust and self-presentation have a significant
relationship? What is the amount of intensity that could culminate in the trust level?
Do other variables like adab and cultural appropriateness mediate trust and self-
presentation? Does tak apa or “do not care less” philosophy thrive among the users
upon presenting themselves to “friends™?

With regards to cultural appropriateness, dignity should be considered while
relating to self-presentation. Goffman stressed on impression management; looking if
it affects or is related to the users of Facebook on the attempts that have been made to
provide an "ideal" future version, more consistent with the norms, and laws of the
community from the behaviour of actors behind the audience. Information related to
abnormal behaviour and beliefs hid from the audience in the process of “confusing";
making salient features that allow people socially, legitimating both the individual and
the social role of the framework role (Goffman, 1953).

Cyberspace users are said to face difficulties in handling and managing the
technology wisely, noted Khaidzir (2010) and communicating with others is often
done violently. Rudeness has become one of the biggest problems in cyberspace as a
public space (Heim, 1993). Such incivility is made easier because the technology
provides venues for impoliteness to be acted out. At that moment, studies on cyber
civility and its relationship to Malaysian culture was under-presented. Thus, speaking
or communicating in halus (refined), and not kasar (coarse) is the expectation.
Culturally, a person communicating with halus is warranted as a person with positive
budi bahasa. Questions related to this issue on incivility in cyberspace are as follows:
Does incivility, like being rude or taking inappropriate actions, form part of self-

presentation performance? Is cultural appropriateness an element of self-presentation



to impress “friends”? Do users consciously or voluntarily become rude as a way of
representation in order to be accepted by “friends”?

The effects of cultural appropriateness of FB users’ self-presentation are seen
as a significant discussion, especially in Budi Bahasa appropriateness in Malaysia.
There have been many researches on the impact of cultural appropriateness in general
on FB users’ presentation, however, there is none on the Malaysian Cultural
Appropriateness on FB self presentation among users.

While Fontaine and Richardson (2005) pointed differences in the values of
budi bahasa among the races in Malaysia, Nik Maheran and Yasmin (2005) disagreed
with such findings. The latter observed that Malaysian Malays and Chinese shared
their system values of budi bahasa in viewing similar social realities, namely, on the
realties related to decency and morality. Is there a gap between these findings? Has
the race factor really coloured the values of budi bahasa? Fontaine and Richardson
(2005) found out the fact that Chinese respondents reported a lower mean than Malays
or Indians, which does not reflect the outcome as performance is a function of culture,
personality, peer pressure, self-efficacy, and environmental stimuli. Overall, there are
only five cultural values out of the fifty-seven that are significantly different at 5% at
the individual level. While Nik Maheran and Yasmin (2005) mentioned that the
Malays and Chinese views of self is an ‘eastern one’, which differs from the
“western”, in terms of how people viewed social reality is also similar in both the
Malay and Chinese system of values. The Chinese and Malays both share a view that
knowledge is to do with the ‘head’ and the ‘heart’. Both the Malay and Chinese share
the concept of temporal similarly as they view it as subjectively and relatively.

Malays and Chinese possess the same cultural values, attitude and behaviours.



In a similar vein, Fogel & Nehmad (2009), Whitty and McLaughlin (2007),
and Subrahmanyam, Smahel, and Greenfield (2006) have shown that demographic
factors like race, gender, and life experiences do shape the users’ way of performing
self-presentation in the cyberspace. Fogel and Nehmad (2009) presented that the
comparisons of characteristics for the social networking websites appear between men
and women. There are significances for greater values for men than women with
regard to how many years one has had a profile and also the number of friends. While
with regard to how many profiles of others, there is an approach to signify greater
values for women than men. Does one’s sex matter in the matters of trust, cultural
appropriateness, and self-presentation? Is the relationship between academic

performance and the intensity of using social networking, like the FB, related?

RESEARCH QUESTIONS
This study attempts to answer the following research questions:

RQ1: Does the item on Cultural Appropriateness; budi bahasa is valid to
measure the concept of budi bahasa in self-presentation cyberspace
study?

RQ2: How frequent would the FB users, namely, the students of MHEIs, were
engaged in Facebook activities?

RQ3: Are demographic factors related to users’ trust, cultural appropriateness
(budi bahasa), and self-presentation?

RQ4: Is Facebook usage related to the differences in users’ trust, cultural

appropriateness (budi bahasa), and self-presentation?



