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ABSTRACT 

In the recent years, the interest on “Islamic Tourism” seems to be a chosen topic in the 

industry. The public also seemed to be aware of the word ‘Islamic tourism’, but the 

concept or the comprehensive idea has not been broadly discussed into more 

aggressive issues. Islamic tourism is a new dimension of travel and its intention is not 

to replace an existing tourist activity, but to open up a new and an exciting opportunity 

for growth. Islamic tourism has huge potential to be explored in the tourism industry. 

In its wide sense, this new niche category of tourism maintains the principles and 

ideologies of Islam. To boost tourists to the market, it is important for the travel 

stakeholders to explore the appropriate strategies in their business. In fact, one of the 

successes of the travel and tourism industry also very depends on the initiatives and 

strategies of travel and tour businesses because they involve directly with the tourists 

by introducing, promoting and selling the tour packages. However, in some other 

factors, many travel and tour businesses have still not actively planned and developed 

the potential Islamic tourism products and services especially for inbound activities 

which relevantly needed in the market. As a travel stakeholder, they should anticipate 

and improve some substantial requirements on certain considerations of products and 

services. The components that are relevant to the development of tour packages must 

be attempted accordingly in dealing with this market. The strategies should be 

incorporated with the appropriate selective Islamic destinations as well as the 

provision of Islamic tourism criteria. Hence, this study has proposed a measurement 

tool through which travel and tour business strategies can be measured. This study 

was based on primary data collection. A total of 292 completed data from the 

registered travel and tour companies in Malaysia was used to run the analysis. The 

questionnaire items used in this study were mostly developed based on the literature 

reviews. After all, the items were validated through EFA, CFA and SEM. The 

goodness of fit indices was calculated which confirmed a solid base for the proposed 

measurement tool used in this study. This current study has confirmed that from the 

Malaysian Islamic tourism perspective, “Product/Service Innovation” can be one of 

the travel and tour business strategies in engaging tour packages towards Islamic 

tourism. The components are explained by six determinants – Islamic Quality 

Attraction, ‘Shariah’ Requirements, Islamic Competence On-Tour Staff, Price, Trust, 

and Safety and Security Aspects. Besides the “Product/Service Innovation” 

substantiated the significant relationship to the travel and tour business strategies. The 

findings of this study also confirmed that the “Cooperation and Collaboration”, 

“Communication and Promotion” and “Service Encounter” constructs have positive 

and significant relationship to the travel and tour business strategies incorporating 

towards the Islamic tourism. 
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Umrah or Hajj. 

 

Qiyas - In Islamic jurisprudence, it is the process of deductive analogy in which the 

teachings of the Hadith are compared and contrasted with those of the Quran, in order 

to apply a known injunction (nass) to a new circumstance and create a new injunction, 

or to solve or provide a response to a new problem that may arise.  

 

Qiblat - The direction that should be faced when a Muslim prays during prayers. It is 

fixed as the direction of the Kaaba in Mecca. Muslims all praying towards the same 

point is traditionally considered to symbolize the unity of all Muslims 

worldwide under Law of God. 

 

Quran - The Holy book that contains the words of Allah. The contents of this book 

were sent down to Prophet Muhammad (pbuh) in a period of twenty three years 

through the angel Jibril (May Allah be pleased with him).  

 

Qurban - The sacrifices of a livestock animal during Eid-ul-Adha. Also refers to 

normal Islamic slaughter outside the days of Udhiyah. 

 

Ramadan - The ninth month of the Muslim year, during which strict fasting is 

observed from dawn to sunset. Fasting is fardh ("obligatory") for adult Muslims, 

except those who are suffering from an illness, travelling, pregnant, breastfeeding, 

diabetic or going through menstrual bleeding. 

 

Riḥla - The connotations of a voyage undertaken for the sake of divine knowledge 

of Islam. It is also a form of travel literature based upon the experiences of the 

travelers. 

 

Shariah - The moral code and religious law of a prophetic religion. Also known as  

Islamic law that deals with many topics addressed by secular law, 

including crime, politics, and economics, as well as personal matters such as sexual 

intercourse, hygiene, diet, prayer, and everyday etiquette.  

 

Silaturrahim - The brotherhood or the bond of friendship, and examples of 

silaturrahim acts are building communities, family reunion and demonstrating 

kindness towards neighbours. With silaturrahim, Muslims are encouraged to reconnect 

or strengthen the ties that have been severed, lost, or overlooked. 
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Sunnah - This is the tradition of the Prophet Muhammad (pbuh). It includes his 

sayings, acts or actions, descriptions and reports, conveyed over decades to the 

societies who lived later after the Prophet Muhammad (pbuh) through authentic 

sources. Sometimes the word Sunnah is synonymous to Hadith. The Quran and the 

Sunnah are the theory bases from where Muslims derive their guidance.  

 

Surah - Chapter in the Quran means allocation of ayat (verses in the Quran). 

 

Talab al-ilm - "The pursuit of knowledge", was for centuries, until the contemporary 

age, the privileged instrument of the learned Muslims (Ulama’) through which you 

entered into physical contact with other "products", custodians of religious or 

scientific knowledge, in order to hear the testimony and sometimes receive the 

authorization to disclose in their homeland.  

 

Terrorism - Violent acts (or threat of violent acts) intended to create fear (terror); to 

perpetrate for a religious, political, or ideological goal; and to deliberately target or 

disregard the safety of non-combatants (e.g., neutral military personnel or civilians). 

Another common definition is political, ideological or religious violence by non-state 

actors. Some definitions now include acts of unlawful violence and war. 

 

Toyyiban - The highest quality aspect of halal concept. It complements and perfects 

the essence (spirit) of the basic standard or minimum threshold (halal), i.e. on 

hygiene, safety, sanitation, cleanliness, nutrition, risk exposure, environmental, social 

and other related aspects in accordance with situational or application needs; 

wholesomeness. 

 

Ummah - A nation or community with common ancestry or geography. Thus, it can 

be said to be a supra-national community with a common history. 

 

Umrah - A pilgrimage to Mecca, Saudi Arabia, performed by Muslims that can be 

undertaken at any time of the year. It is sometimes called the 'minor pilgrimage' or 

'lesser pilgrimage', the Hajj being the 'major' pilgrimage and which is compulsory for 

every able-bodied Muslim who can afford it.  

 

Usury - The practice of making unethical or immoral monetary loans intended to 

unfairly enrich the lender. A loan may be considered usurious because of excessive or 

abusive interest rates or other factors, or simply charging any interest at all. 

 

Ziarah - “Visit” and designates to undertake the holy places or sites of pilgrimage 

include shrines of saints, mosques, graves, battlefields, mountains, and caves. 
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CHAPTER ONE 

INTRODUCTION 

1.1 INTRODUCTION 

Since the development of tourism in the 19th. century, it has become one of the most 

important economic activities in the world. Tourism has been established as a large 

international industry with huge potential for growth. It has proven to be a durable 

area and robust in any challenging economic environment. Indeed, tourism emerges to 

be almost recession-resistance as tourists persist to travel in order to take a break or 

vacation. Additionally, all domestic, inbound and outbound tourism areas have 

recorded an increase in revenue (Euromonitor Global Trends Report, 2012). Tourism 

is also becoming an increasingly global and complex phenomenon, with sociological, 

behavioural, economical, political, cultural, environmental, and educational 

dimensions influencing every aspect of life in modern societies (Duman, 2011).  

United Nation (2010) identified that tourism in many countries acts as wealth 

creation, generates earnings and provides great prospects and employment to the 

citizens. Robinson (1998) considered tourism to be the ‘largest of multi-national 

activities’ which offers enormous revenue for international income and gross 

production as compared to other industries. Sheller and Urry (2004) added that 

tourism shares huge proportion of business in the world, and emphasized that the 

mobility produced by tourism affects almost everyone everywhere. Today, tourism 

industry that  encompasses most countries around the globe has become the most 

important constituent of the ‘service-driven economy’. Furthermore, tourism is seen as  

supporter to the expansion of social, economic, employment, infrastructure, and 

superstructure, as well as to construct the entire population through proper planning, 
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policy and approach (Kalesar, 2010). According to Kalesar (2010), tourism is also a 

beneficial activity that could balance the shortage and crisis due to economic life-

cycle in the national and global circumstances. Consequently, this industry should be 

continually developed as it contributes to the expansion of a country through excellent 

strategies and implementation. 

An increasing number of tourist destinations have led to the global tourism 

industry creating not only more opportunities, but also more competition and potential 

exploitation (Mowfort and Munt, 1998). Although for a few recent years, a lot of 

world tragedies, global crisis and unpleasant activities disrupted the tourism and 

hospitality industry, the prospective remuneration of effective global management has 

made it topical amongst relevant authorities and stakeholders (Gurtner, 2005). Thus, 

there is still an obvious need and demand for new strategies and implementations on 

how to benefit tourists and stakeholders in this alluring industry.  Like the rest of the 

world, the exponential growth in tourism revenue marks the industry as one of the 

most important economic sectors in Malaysia (Tourism Malaysia, 2007). In the long 

run, the government knows that it has to be more innovative in order to move the 

tourism industry forward.  

 

1.2 STUDY BACKGROUND: TOURISM INDUSTRY IN MALAYSIA 

Tourism industry in Malaysia continues to be one of the important foreign exchange 

earners, contributing to the expansion of the country’s assets and reinforcing the 

improvement of economic reform. Tourism contributes as the second largest to the 

economy of Malaysia, and since the year of 2000 where tourism has started to boom 

up, the number of tourists has increased and the growth estimates by almost 9 percent 

every year (News Straits Times, 2011). The expansion of tourism industry is very 
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much attributed to the active role played by various stakeholders in carrying out 

strong promotional efforts, improvement of tourism products, and efficiency of 

service to uphold the motivation of tourists to visit Malaysia.   

The Ninth Malaysian Plan has shown aggressive works and efforts have taken 

place to inculcate future prospects in tourism, aligned with its role to enhance its 

contribution and development of the economy, and particularly to the products and 

services sectors. Malaysia has made to the top 10 countries for the year 2009, 

contributed to a remarkable number of arrivals, and in the year 2010, Malaysia was 

ranked to a better level based on the arrival of tourists, which later  positioned 

Malaysia at the 9th place (WTO, 2011). In terms of tourist arrivals, Malaysia ranked 

second after China in the whole market of Asian. Malaysia also target in the Tenth 

Malaysia Plan beginning from year 2011 to 2015, and has optimised to be in a higher 

position among the top ranking especially on tourist arrivals and receipts. 

Additionally, Malaysia also has the vision to double up the sector’s contribution, that 

could return RM115 billion ($36 billion) in revenues and create about 2.7 million jobs 

especially to the locals during the years (www.bistari.com.my). To achieve the 2015 

targets, players in the Malaysian tourism industry are encouraged to put more effort on 

spending composition so that tourists may elevate gross national profit, and maintain 

increasing figures on tourists coming to Malaysia as a win-win situation 

(www.mmail.com.my).  

Looking at the comprehensive achievement in Malaysia, tourism continues to 

expand and widen its scope of activities in the coming years as a potential tourism 

destination, following the increasing promotional movements and efforts for inbound 

and outbound tourism. The development of tourism also appears to be very 

encouraging which covers other sub-sectors in tourism and hospitality industry such 

http://www.mmail.com.my/

