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ABSTRACT 

This study attempts to examine the relationship between strategic leadership (STRL), 

organizational culture (OC) and self-renewal strategy (SRWSTR). The final 

underlying factors of strategic leadership are strategic conversation and dialogue 

(PSTRCD), strategic management (STRM), problem solving approach (PSA) and 

effective communication skill (ECS). The components of organizational culture are 

trust and sense of ownership (SOWN); and lastly self- renewal strategy focus on 

learning organization, creativity and innovation. The study employed a cross-sectional 

design for the collection of survey data from 332 respondents to answer the research 

questions of the study. This study proposes an integral model, designed to capture the 

interdependencies between the theory’s central concepts as a whole. Data analysis 

involves two stages, EFA and descriptive analysis using SPSS and CFA and 

hypothesis testing using SEM-AMOS. Eight hypotheses were tested. The general 

model of strategic leadership was found to have positive influence on self-renewal 

strategy. In regard with dimensions of strategic leadership, strategic management, 

problem-solving approach, and effective communication skills also had significant 

and positive influence on self-renewal strategy. While the participation in the strategic 

conversation and dialogue was not reliably associated with self-renewal strategy. The 

general model of strategic leadership had a significant and positive influence in 

building sense of ownership. Strategic management and problem-solving approach 

also were found to have significant and positive influence in building a sense of 

ownership. Whereas participation in strategic conversation and dialogue as well as 

effective communication skills were not positively related to a sense of ownership. 

Trust and sense of ownership had significant and positive influence on self-renewal 

strategy. In terms of indirect relationship between strategic leadership and self-

renewal strategy through sense of ownership; the study showed that strategic 

leadership, in general, has a positive influence on self-renewal strategy through sense 

of ownership. Furthermore, the results indicated that two specific factors of strategic 

leadership, namely strategic management and problem-solving approach indirectly 

and positively influence self-renewal strategy through sense of ownership. However; 

participation in strategic conversation and dialogue and Effective communication skill 

failed to influence self-renewal strategy through sense of ownership. Results of the 

study contribute to understanding that self-renewal strategy by strategic leadership and 

organizational culture to adapt to the change. The thesis concludes by offering several 

implications, contributions, and recommendations for the future research.  
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 خص البحثمل

(  OC(، والثقافة التنظيمية )STRLتحاول هذه الدراسة فحص العلاقة بين القيادة الاستراتيجية )
ستراتيجية هي العوامل الأساسية النهائية للقيادة الاو (. SRWSTRواستراتيجية التجديد الذاتي )
ونهج حل المشكلات (، STRMستراتيجية )(، والإدارة الاPSTRCDالمحادثة الاستراتيجية والحوار )

(PSA)، ( ومهارات الاتصال الفعالECS .) مكونات الثقافة التنظيمية هي الثقة والشعور وأن
(؛ وأخيراً تركز استراتيجية التجديد الذاتي على تنظيم التعلم والإبداع والابتكار. SOWN) بالملكية

للإجابة على أسئلة مستجيبًا  332من  بياناتاللجمع  اً مقطعي اً استخدمت الدراسة تصميمو 
تقترح الدراسة نموذجًا متكاملًا، مصممًا لالتقاط الترابط بين المفاهيم المركزية للنظرية  و الدراسة. 
 CFAو  SPSSوالتحليل الوصفي باستخدام  EFAتضمن تحليل البيانات مرحلتين، وقد ككل. 

أن النموذج العام  تبين. تم اختبار ثماني فرضيات. و SEM-AMOSواختبار الفرضيات باستخدام 
فيما يتعلق بأبعاد القيادة و ستراتيجية التجديد الذاتي. استراتيجية له تأثير إيجابي على للقيادة الا

نهج حل المشكلات، ومهارات الاتصال الفعال لها أيضًا تأثير  و ستراتيجية، الإدارة الاو ستراتيجية، الا
لم تكن كبير وإيجابي على استراتيجية التجديد الذاتي. بينما المشاركة في الحوار الاستراتيجي والحوار 

ستراتيجية تأثير كان للنموذج العام للقيادة الاو مرتبطة بشكل موثوق باستراتيجية التجديد الذاتي. 
ستراتيجية ونهج حل المشكلات لهما أن الإدارة الا تبينفي بناء الشعور بالملكية. كما مهم وإيجابي 

تأثير هام وإيجابي في بناء الشعور بالملكية. في حين أن المشاركة في المحادثة الاستراتيجية والحوار 
الشعور كان للثقة و و وكذلك مهارات الاتصال الفعال لم تكن مرتبطة بشكل إيجابي بشعور الملكية. 

من حيث العلاقة غير المباشرة بين و بالملكية تأثير كبير وإيجابي على استراتيجية التجديد الذاتي. 
القيادة الاستراتيجية واستراتيجية التجديد الذاتي من خلال الشعور بالملكية؛ أظهرت الدراسة أن 

يد الذاتي من خلال الشعور ستراتيجية بشكل عام لها تأثير إيجابي على استراتيجية التجدالقيادة الا
ستراتيجية، هما الإدارة بالملكية. علاوة على ذلك، أشارت النتائج إلى أن عاملين محددين للقيادة الا

ستراتيجية ونهج حل المشكلات، يؤثران بشكل غير مباشر وإيجابي على استراتيجية التجديد الا
المحادثة والحوار الاستراتيجي ومهارات الذاتي من خلال الشعور بالملكية. ومع ذلك؛ المشاركة في 

الاتصال الفعال فشلت في التأثير على استراتيجية التجديد الذاتي من خلال الشعور بالملكية. 
ستراتيجية والثقافة تساهم نتائج الدراسة في فهم استراتيجية التجديد الذاتي من خلال القيادة الاو 

بتقديم العديد من الآثار والمساهمات والتوصيات  سةلدراتختتم او التنظيمية للتكيف مع التغيير. 
 للبحث المستقبلي.

  



 

iv 

APPROVAL PAGE 

 The dissertation of Mohammad Faroogh Rahimi has been approved by the following:  

_____________________________ 

Mohamad Johdi Salleh 

Supervisor 

_____________________________ 

Ainol Madziah Zubairi  

Co-Supervisor 

_____________________________ 

Azam Othman 

Co-Supervisor 

_____________________________ 

Mohd Burhan Ibrahim 

Internal Examiner 

_____________________________ 

Mohd Mahzan Awang 

External Examiner 

_____________________________ 

Amir Hasan Dawi 
External Examiner 

_____________________________ 

Mohammad Naqib Eishan Jan 

Chairman 

  



 

v 

DECLARATION 

I hereby declare that this dissertation is the result of my own investigations, except 

where otherwise stated. I also declare that it has not been previously or concurrently 

submitted as a whole for any other degrees at IIUM or other institutions.  

 

Mohammad Faroogh Rahimi  

 

 

Signature ……………………………   Date ………………… 

 

  

01.10.2021 



 

vi 

COPYRIGHT 

INTERNATIONAL ISLAMIC UNIVERSITY MALAYSIA 

DECLARATION OF COPYRIGHT AND AFFIRMATION OF 

FAIR USE OF UNPUBLISHED RESEARCH 

THE RELATIONSHIP BETWEEN STRATEGIC LEADERSHIP, 

ORGANIZATIONAL CULTURE AND SELF-RENEWAL 

STRATEGY IN INTEGRATED SECONDARY SCHOOLS IN 

SOUTH OF IRAN 

I declare that the copyright holder of this dissertation jointly owned by the student 

and IIUM.  

 
Copyright © 2021 Mohammad Faroogh Rahimi  and International Islamic University Malaysia. All 

rights reserved.  

 

No part of this unpublished research may be reproduced, stored in a retrieval 

system, or transmitted, in any form or by any means, electronic, mechanical, 

photocopying, recording or otherwise without prior written permission of the 

copyright holder except as provided below 

 

1. Any material contained in or derived from this unpublished research 

may be used by others in their writing with due acknowledgement.  

 

2. IIUM or its library will have the right to make and transmit copies (print 

or electronic) for institutional and academic purposes.  

 

3. The IIUM library will have the right to make, store in a retrieved system 

and supply copies of this unpublished research if requested by other 

universities and research libraries.  

 

By signing this form, I acknowledged that I have read and understand the IIUM 

Intellectual Property Right and Commercialization policy.  
 

 

Affirmed by Mohammad Faroogh Rahimi   
 
 

 

 ………………………..       ……………………….  

           Signature        Date 

 

  

01.10.2021 



 

vii 

DEDICATION 

 

 

 

 

 

 

 

 

To 

My beloved Prophet Muhammad (peace be upon him), the greatest role model human 

race even known, who sacrificed his life guiding mankind, 

My beloved parents and; al-Marhum Ahmad bin Othman Rahimi, Fatemeh Rahmani 

as well as my siblings  for their unconditional love 

My beloved wife; Fayezeh Eslami for her support, courage, love and patience 

My dear kids; Selma and Ali 

My parnets in love; Ebrahim Eslami and Fatemeh Pirasteh for their support, courage, 

affection, kindness and concern 

and 

All my lecturers, brothers, sisters, friends and loved ones who were instrumental to 

the accomplishment of this thesis. 

 

 

  



 

viii 

ACKNOWLEDGEMENTS 

All praises be unto Allah (SWT) for His bounties, mercies and blessings cascaded on 

me and my entire family. I testify that Allah alone is worthy of worship, and He alone 

deserves all praises. Without His Mercy, I would not have been able to carry out this 

research work. 

I am very grateful to my academic supervisor, Assoc. Prof. Dr. Mohamad Johdi 

Salleh, who inspired, academically, socially and taught me a lot of things. I will never 

forget the support he rendered me during the past several years. His guidance, 

patience, dedication and attention to details were instrumental to my successful 

completion of this dissertation. 

Special thanks to Prof. Dr. Ainol Madziah Bt. Zubairi and Assoc. Prof. Dr. 

Azam Othman who provided useful and constructive suggestions for this research. 

The other members of staff to acknowledge here are Prof. Dr. Mohamad Sahari Bin 

Nordin, Assoc. Prof. Dr. Mohd Burhan Ibrahim, Prof. Dr. Sidek Bin Baba, Prof. Dr. 

Rosnani Hashim  and Prof. Dr. Hairuddin Mohd Ali, all deserve special recognition, I 

appreciate their guidance and sustained enthusiasm throughout the process of writing 

this thesis.   

My heartfelt gratitude and appreciations are also due to all brothers and sisters 

who have been the source of motivation, courage, moral and academic support; 

Madam Fayezeh Eslami, Dr. Sadollah Ahrari, Dr. Abdollatif Ahmadi Ramchahi, Dr. 

Sadraddin Eslami, Dr. Shahrul Fhaizal Shabu, Madam Fatemeh Soroodi, Madam 

Habibeh Hooshmand, Mrs Somayyeh Daadhoda, Mrs Zahra Ghasemi, Mrs Aaesheh 

Mohammadi Bostanooei, Mrs Fayezeh Bazmandegan and Madam Kokab Kangani, 

may Allah bless them all and reward them abundantly for the unlimited support 

rendered me throughout the journey of this academic achievement. 

Special acknowledgements and appreciations are also due to administrative 

staff of the Supreme Council of Schools for Ahlussunnah wal Jama’ah in the South of 

Iran (SCSAJSI) and Integrated Secondary Schools who provided me the opportunity 

to conduct this research in their respective schools. Similarly, my sincere 

appreciations are extended to teachers of the sampled in the selected Integrated 

Secondary schools, whose cooperation in filling out the questionnaires distributed 

them, despite their tight schedules, made this research work possible. 

Lastly but not the least, special thanks and sincere appreciations are due to all 

my colleagues, academic staff of Kulliyyah of Education for their unlimited support, 

advice and constructive comments on the research work directly or indirectly. I would 

not be able to forgive myself if I fail to acknowledge the efforts of administrative staff 

of KOED, especially sister Norsiah Binti Yahya, sister Fajariah Mohd Yusof and 

brother Mohammad Firdaus Roslan for their unlimited support, cooperation and kind 

attendance, without the aforementioned concerned people, the completion of my study 

would have not become a reality.  



 

ix 

TABLE OF CONTENTS 

Abstract .................................................................................................................... ii 

Arabic Abstract ........................................................................................................ iii 

Approval Page .......................................................................................................... iv 

Declaration ............................................................................................................... v 

Copyright ................................................................................................................. vi 

Dedication ................................................................................................................ vii 

Acknowledgements .................................................................................................. viii 

List of Tables ........................................................................................................... xiii 

List of Figures .......................................................................................................... xv 

 CHAPTER ONE: INTRODUCTION ................................................................. 1 
1.1 Background of the Study ........................................................................ 1 
1.2 Statement of the Problem........................................................................ 16 
1.3 Objectives of the Study ........................................................................... 22 

1.4 Research Questions ................................................................................. 23 
1.5 Significance of the Study ........................................................................ 25 

1.6 Delimitation of the Study........................................................................ 28 
1.7 Operational Definition of Terms ............................................................ 28 

1.7.1 Strategic Leadership ...................................................................... 28 
1.7.2 Organizational Culture .................................................................. 29 

1.7.3 Self-Renewal Strategy ................................................................... 29 
1.7.4 Learning Organization .................................................................. 30 

1.7.5 Innovation ..................................................................................... 30 

 CHAPTER TWO: LITERATURE REVIEW .................................................... 31 
2.1 Introduction............................................................................................. 31 
2.2 Organizational Change ........................................................................... 31 
2.3 Change Management Theories ............................................................... 37 
2.4 Self-Renewal Strategy ............................................................................ 39 

2.5 Innovation ............................................................................................... 40 
2.6 Learning Organization ............................................................................ 42 

2.6.1 System Thinking ........................................................................... 44 
2.6.2 Personal Mastery ........................................................................... 45 
2.6.3 Mental Models .............................................................................. 46 
2.6.4 Shared Vision ................................................................................ 47 
2.6.5 Team Learning .............................................................................. 48 

2.7 Factors Affecting Dimensions of Self-Renewal Strategy (Innovation 

and Learning Organization) .................................................................... 51 
2.8 Organizational Culture ........................................................................... 59 

2.8.1 Trust to the Leaders of the School ................................................ 60 

2.8.2 Developing a Sense of Ownership in an Organization ................. 62 
2.9 Strategic Leadership ............................................................................... 63 
2.10 The Conceptualization of Strategic Leadership Model ........................ 68 

2.11 The Characteristics of Strategic Leadership ......................................... 81 



 

x 

2.11.1 Strategic Conversation and Dialogue .......................................... 81 
2.11.2 Effective Dialogue and Conversation Skills ............................... 84 
2.11.3 Participation ................................................................................ 88 
2.11.4 Empowerment ............................................................................. 90 

2.11.5 Strategic Management................................................................. 93 
2.11.5.1 Strategic Analysis ........................................................... 95 
2.11.5.2 Strategic Choice .............................................................. 97 
2.11.5.3 Strategic Implementation ................................................ 98 

2.11.6 Problem-Solving Approaches ..................................................... 101 

2.12 Methodological Analysis of the Previous Studies on Innovation, 

Learning Organization, TruSt Ownership (Citizenship BehAvioUr) 

and Leadership Style .............................................................................. 104 
2.12.1 Methodological Analysis of the Previous Studies on 

Learning Organization and Innovation ..................................... 104 
2.12.2 Methodological Analysis of Previous Studies on the 

Relationship between Trust and Innovation ............................. 113 

2.12.3 Methodological Analysis of the Previous Studies on the 

Relationship between Leadership Style Innovation, 

Learning Organization, Trust and a Sense of Ownership 

(Citizenship Behaviour) ............................................................ 119 

2.13 Islamic Perspective on Strategic Leadership ........................................ 141 
2.14 The Conceptual Framework of the Study ............................................. 146 

2.15 Research Hypotheses ............................................................................ 148 

2.16 Chapter Summary ................................................................................. 150 

 CHAPTER THREE: RESEARCH METHODOLOGY ................................... 152 
3.1 Introduction............................................................................................. 152 

3.2 Research Design ..................................................................................... 152 
3.3 Survey Methodology .............................................................................. 155 

3.3.1 Sampling Error and Coverage Error ............................................. 157 
3.3.2 Non-response Error ....................................................................... 158 
3.3.3 Measurement Error ....................................................................... 159 

3.3.4 Online Survey ............................................................................... 160 
3.4 Population, Sampling Technique, and Sample Size ............................... 162 

3.4.1 Stratified Random Sampling Technique ....................................... 165 
3.5 Questionnaire Design.............................................................................. 167 

3.5.1 Survey Instrument and Measurement ........................................... 168 
3.5.2 Construct Validity/Face Validity .................................................. 175 

3.5.3 Scaling Technique ......................................................................... 176 
3.5.4 Questionnaire Translation ............................................................. 178 

3.6 Data Collection ....................................................................................... 179 
3.7 Pilot Study .............................................................................................. 180 
3.8 Reliability and Validity of the Actual Research Instrument ................... 183 

3.8.1 Validity.......................................................................................... 184 
3.8.2 Reliability ...................................................................................... 185 

3.9 Data Analysis .......................................................................................... 186 

 CHAPTER FOUR: DATA PRESENTATION AND ANALYSES .................. 190 
4.1 Introduction............................................................................................. 190 



 

xi 

4.2 Demographic Profile of the Respondents ............................................... 190 
4.2.1 Gender ........................................................................................... 191 
4.2.2 Normality Assumption .................................................................. 194 

4.3 Exploratory Factor Analysis (EFA) ........................................................ 199 

4.3.1 Strategic Leadership ...................................................................... 199 
4.3.2 Organizational Culture .................................................................. 206 
4.3.3 Self-Renewal Strategy (SRSTR) ................................................... 210 

4.4 Confirmatory Factor Analysis (CFA) ..................................................... 215 
4.4.1 The Development and Specification of the Measurement 

Model ........................................................................................ 216 
4.4.2 The Adequacy of the Four-Factor Strategic Leadership ............... 217 

1.1.1.1 Best Fitting Measurement of Strategic Leadership .......... 222 
4.4.3 Multi-Dimensional Measurement Model of Trust, Sense of 

Ownership (SOWN) and Self-Renewal Strategy 

(SRWSTR) ................................................................................ 232 
4.4.3.1 Model Specification and Estimation ................................. 232 

4.4.3.2 The Revised Multi-Dimensional Measurement Model of 

Trust, Sense of Ownership (SOWN) and Self-Renewal 

Strategy (SRWSTR) ......................................................... 235 
4.5 Structural Model ..................................................................................... 238 

4.5.1 Confirmatory Factor Analysis of STRL and SRWSTR Trust 

and SOWN Hypothesized Model ............................................. 240 

4.5.2 The Evaluation of the Relation between STRL and SRWSTR .... 246 

4.5.3 The Evaluation of the Relation between STRL and SOWN ......... 250 

4.5.4 The Evaluation of the Relation between Trust and SOWN, and 

SRWSTR .................................................................................. 256 

4.5.5 The Evaluation of Indirect Relation between STRL and 

SRWSTR Through SOWN ....................................................... 260 
4.6 Summary of THE Results ....................................................................... 272 

 CHAPTER FIVE: FINDINGS, DISCUSSION, CONCLUSION AND 

RECOMMENDATIONS ....................................................................................... 274 
5.1 Introduction............................................................................................. 274 
5.2 Discussion of The Findings .................................................................... 275 

5.2.1 The Underlying Dimensions of Strategic Leadership, Trust, 

Sense of Ownership (SOWN) and Self Renewal Strategy 

(SRWSTR) in the Context of Integrated Secondary Schools ... 275 
5.2.2 The Relationship between Strategic Leadership, Trust, Sense 

of Ownership (SOWN), and Self Renewal Strategy 

(SRWSTR) in the Context of Integrated Secondary Schools ... 276 
5.2.3 Conclusion .................................................................................... 279 

5.3 Implications of The Study ...................................................................... 282 
5.3.1 Theoretical Implications ............................................................... 283 

5.3.2 Practical Implications .................................................................... 286 
5.4 Limitations of The Study ........................................................................ 288 

5.5 Recommendations of The Study ............................................................. 289 
5.5.1 Recommendations for Schools Top Management ........................ 290 

5.6 Recommendations for Future Research .................................................. 291 



 

xii 

BIBLIOGRAPHY .................................................................................................. 293 

APPENDIX I: ENGLISH QUESTIONNAIRE ................................................... 314 
APPENDIX II: PERSIAN QUESTIONNAIRE .................................................. 329 
 

  



 

xiii 

LIST OF TABLES 

Table 2.1    Methodological Analysis of the Previous Research on the 

Relationship Between Learning Organization and Innovation 107 

Table 2.2    Methodological Analysis of the Previous Research on the 

Relationship Between Trust and Innovation 114 

Table 2.3    Methodological Analysis of the Previous Research on the 

Relationship Between Leadership Style and Innovation, Learning 

Organization, Trust and Sense of Ownership (Citizenship Behavior) 124 

Table 3.1    Table for Determining Sample Size from a Given Population 163 

Table 3.2    The Minimum Required Sample for Each School 166 

Table 3.3    The Reliability Test of Scaled Variables (N=100) 182 

Table 4.1    The Distribution of Demographic Characteristics of the 

Respondents (N=332) 192 

Table 4.2    The Normality Test Results for the Variables 196 

Table 4.3    The Constructs of Strategic Leadership 203 

Table 4.4    The Constructs of Organizational Culture 208 

Table 4.5    The Construct of Self-Renewal Strategy 213 

Table 4.6    The Tabular Presentation of Fit Indices Criteria 217 

Table 4.7    Factor Loading, Average Variance Extracted, and Composite 

Reliability 221 

Table 4.8    The Fit Statistics of Competing Models 222 

Table 4.9    Item Expected Common Variance (IECV) and Loading on Latent 

General Factor (LGF) 227 

Table 4.10  The Summary of Bi-factor Indices Model of Strategic Leadership 230 

Table 4.11  The Summary of Fit Indices of Revised Model Trust, Sense of 

Ownership (SOWN) and Self-Renewal Strategy (SRWSTR) 238 

Table 4.12  The Summary of Fit Indices of Revised Model STRL, Trust, Sense 

of Ownership (SOWN) and Self-Renewal Strategy (SRWSTR) 244 



 

xiv 

Table 4.13  The Summary of Fit Indices of the Structural Model of Bi-factor of 

STRL  and Self-Renewal Strategy (SRWSTR) 247 

Table 4.14  Hypotheses Results 248 

Table 4.15  The Summary of Fit Indices of the Structural Model of the Second 

Order Factor of STRL and A Sense of Ownership (SOWN) 250 

Table 4.16  The Summary of Fit Indices of the Structural Model of the First 

Order Factor of STRL and A Sense of Ownership (SOWN) 253 

Table 4.17  Hypotheses Results 256 

Table 4.18  Hypotheses Results 258 

Table 4.19  The Summary of Fit Indices of the Structural Model of the Second 

Order Model of STRL and Self-Renewal Strategy (SRWSTR) 264 

Table 4.20  The Summary of Fit Indices of the Structural Model of the First 

Order Model of STRL and Self-Renewal Strategy (SRWSTR) 265 

Table 4.21  The Summary of Fit Indices of Structural Model of the Second 

Order Factor of STRL, Sense of Ownership (SOWN) and Self-

Renewal Strategy (SRWSTR) 266 

Table 4.22  The Summary of Fit Indices of Structural Model of the First Order 

Factor of STRL, Sense of Ownership (SOWN) and Self-Renewal 

Strategy (SRWSTR) 268 

Table 4.23  Mediation 271 

Table 4.24  Hypotheses Results 271 

 

  



 

xv 

LIST OF FIGURES 

Figure 1.1  The Intake Rate of Some Integrated Secondary Schools from 1997 

to 2018 2 

Figure 1.2  The Total Population of Iran from 1996 to 2016 3 

Figure 1.3  The Population of the Age Group between 15-19 from 1996 to 2016 4 

Figure 1.4  The Rate of Rural Migration to Urban Areas 6 

Figure 1.5  Conceptualized Model of the Study 23 

Figure 2.1  The Conceptual Model of the Relationships between Learning 

Organization, Culture of Trust, Culture of Ownership and Strategic 

Leadership as Independent Factors and Innovation as a Dependent 

Factor 56 

Figure 2.2  The Conceptual Model of the Relationships between Culture of 

Trust, Culture of Ownership and Strategic Leadership as 

Independent Factors and Learning Organization as a Dependent 

Factor 57 

Figure 2.3  The Conceptual Model of the Relationships between Strategic 

Leadership as an Independent Factor and Culture of Trust and 

Culture of Ownership as Dependent Factors 57 

Figure 2.4  The Conceptual Model for Testing the Role of Learning 

Organization as a Mediating Factor Strengthening the Influence of 

Strategic Leadership, Culture of Trust and Culture of Ownership as 

Independent Factors on Innovation as a Dependent Factor 58 

Figure 2.5  The Conceptual Model for Testing the Role of Culture of Trust as a 

Mediating Factor Strengthening the Relationship Influence of 

Strategic Leadership on Learning Organization and Innovation 58 

Figure 2.6  The Conceptual Model for Testing the Role of Culture of 

Ownership as a Mediating Factor Strengthening the Relationship 

Influence of Strategic Leadership on Learning Organization and 

Innovation 59 

Figure 2.7  Hypothesized Model of Strategic Leadership and Trust 78 

Figure 2.8  Hypothesized Model of Strategic Leadership and A Sense of 

Ownership 79 



 

xvi 

Figure 2.9  Hypothesized Model of Strategic Leadership and Learning 

Organization 80 

Figure 2.10  Hypothesized Model of Strategic Leadership and Innovation 81 

Figure 2.11  The Conceptual Model of the Study 148 

Figure 3.1  The Deductive Theory Construction (De Vaus, 2001) 154 

Figure 3.2  Example of the Research Instrumentation Using A Semantic 

Differential Scale 177 

Figure 4.1  Scree Plot 201 

Figure 4.2  Scree Plot 207 

Figure 4.3  Scree Plot 211 

Figure 4.4  The Initial Measurement Model of Strategic Leadership 219 

Figure 4.5  The Revised Measurement Model of Strategic Leadership 220 

Figure 4.6  A One-Factor Strategic Leadership Model 224 

Figure 4.7  The Second Factor Strategic Leadership Model 225 

Figure 4.8  Bi-factor Strategic Leadership Model 226 

Figure 4.9  The Revised Bi-factor Strategic Leadership Model 232 

Figure 4.10 The Multidimensional Measurement Model of Trust, Sense of 

Ownership (SOWN) and Self-Renewal Strategy (SRWSTR) 234 

Figure 4.11 The Revised Multidimensional Measurement Model of Trust, Sense 

of Ownership (SOWN) and Self-Renewal Strategy (SRWSTR) 237 

Figure 4.12 The Initial Model of STRL and SRWSTR Trust and SOWN. 243 

Figure 4.13  The Revised Multidimensional Measurement Model of STRL and 

SRWSTR Trust and SOWN. 245 

Figure 4.14  A Structural Model with Bi-factor Model of Strategic Leadership 

(STRL) and Self-Renewal Strategy (SRWSTR) 249 

Figure 4.15  A Structural Model with the Second Order Factor of Strategic 

Leadership (STRL) and A Sense of Ownership (SOWN). 252 

Figure 4.16  A Structural Model with the First Order Factor of Strategic 

Leadership (STRL) and A Sense of Ownership (SOWN). 255 



 

xvii 

Figure 4.17  A Structural Model Trust and Sense of Ownership (SOWN), and 

Self-Renewal Strategy (SRWSTR) 259 

Figure 4.18  The Structural Model of Bi-factor Model of STRL, Sense of 

Ownership (SOWN) and Self-Renewal Strategy (SRWSTR) 261 

Figure 4.19  The Structural Model of the Second Order Model of STRL and 

Self-Renewal Strategy (SRWSTR) 262 

Figure 4.20  The Structural Model of the First Order Model of STRL and Self-

Renewal Strategy (SRWSTR) 263 

Figure 4.21 The Structural Model of the Second Order Factor of STRL, Sense 

of Ownership (SOWN) and Self-Renewal Strategy (SRWSTR) 267 

Figure 4.22  The Structural Model of the Second Order Factor STRL, Sense of 

Ownership (SOWN) and Self-Renewal Strategy (SRWSTR) 270 

 

 



 

1 

CHAPTER ONE 

INTRODUCTION 

1.1 BACKGROUND OF THE STUDY 

In recent years, business and educational organizations throughout the world are 

facing a wide variety of theatrical changes. Some encountered federal regulations, 

whereas others experienced deregulation; some are more fractured, while others 

combine; some find their market shirking, while others find themselves thrown 

audaciously into a global marketplace. Many organizations have experienced mergers 

or aggressive takeovers, though others have executed destructive downsizing 

programs creating wrenching psychological and economic effects on their workforces 

(Newstrom, 2015). Similarly, integrated secondary schools in the south of Iran have 

encountered a wide variety of dramatic changes. 

Integrated secondary schools are established under the Supreme Council of 

Schools for Ahlussunnah wal Jama’ah in the South of Iran (SCSAJSI). It aims to 

transfer the heritage and tradition of Islam to a new generation of Muslim Ummah 

while teaching them modern sciences. An attempt to nurture good men and adapting 

Shari’ah laws in the society can be indicated as other educational aims.  Accordingly, 

students have been taught subjects related to Islamic revealed knowledge, such as 

Quran recitation and interpretation (qiraat and tafsir), Arabic grammar (sarf and 

nahv), Islamic jurisprudence (fiqh), and Islamic tradition (sirah and hadith) as well as 

modern sciences according to the national education of the country. Although these 

schools have valuable efforts and glory achievement, they also encountered different 

changes. For instance, the intake rate of integrated secondary schools from 2006 has 
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decreased because of the changes in the demographics and social phenomena (Figure 

1.1). These changes were originated by the external and internal environmental 

changes.  

The external environment changes that impact the integrated secondary schools 

in the south of Iran include the demographic change, social phenomenon, 

entertainment media, and global financial crisis. In addition, some internal 

deficiencies related to the curriculum, staff competency, and school management and 

leadership contribute to the changes. In this regard, policymakers, leaders and teachers 

of the organizations have been struggling to adapt to the changes. 

 

 

Figure 1.1 The Intake Rate of Some Integrated Secondary Schools from 1997 to 2018 
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The demographic changes affected the integrated secondary schools negatively 

have reduced the country’s population size, especially the migration from rural to 

urban areas with an abundance of educational facilities. Based on the Statistical 

Centre of Iran (https://www.amar.org.ir), the age population between 15 to 19 years 

old in Iran from 2006 to 2016 has been declined. According to the data, the total 

population of the country in 2006 was 70,495,782. The number has increased in 2016 

and became 79,926,270.  Although the total population for ten years has raised up to 

13.37 per cent, the population of the age group between 15-19 years old has been 

decreased by 37.5 per cent (Figure 1.2 and Figure 1.3).  

 

Figure 1.2 The Total Population of Iran from 1996 to 2016 
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Figure 1.3 The Population of the Age Group between 15-19 from 1996 to 2016 

The number of age group between 15-19 years old in Iran during 2006 was 

8,726,761, whilst in 2016 it has reduced to 5,458,997 (Statistical Centre of Iran; 

https://www.amar.org.ir). This sharp decline among the young population was 

throughout the country including in the three southern provinces (Fars, Boshehr and 

Hormozgan) where the integrated secondary schools are located.  Because of this 

decline, integrated secondary schools and formal educational institutions are 

encountering the troublesome. 

The changes in a social phenomenon also affected the number of candidates 

who want to study at the integrated secondary schools. Besides the inner interest of 

the people for enrolling their children at the boarding integrated secondary schools to 

learn Islamic revealed knowledge with formal education, the shortage of secondary 

schools in many villages was another reason. In previous decades, there were not 

enough secondary schools in many rural areas as students must go to the nearest 

available schools in another city or village. These schools were daily public schools or 

7,115,547 

8,726,761 

6,607,043 

5,458,997 

0

1,000,000

2,000,000

3,000,000

4,000,000

5,000,000

6,000,000

7,000,000

8,000,000

9,000,000

10,000,000

1996 2006 2011 2016

Age 15-19 



 

5 

dormitory schools. To study at daily schools, students must transit every day between 

their hometown and another city, which was dangerous and gruelling.  

Therefore, people prefer to send their children to one of the integrated boarding 

schools for safety reasons, especially from dangers and exhaustion resulting from 

daily transit between village and city. At the same time, students will have an 

opportunity to grow up in a spiritual environment at the integrated schools. However, 

15 years ago, many villages have started to establish public schools for their children 

with help from the government. Hence, a significant number of students keen to study 

at their hometown instead of going far away as the General Secretary of Integrated 

Secondary Schools Council explained through a mailing interview.  As a result, a 

significant number of villagers also migrated to the countryside and cities. 

Moreover, the integrated secondary schools in the south of Iran faced another 

problem of the reduction of the population of rural and village in the last decade. The 

Statistical Centre of Iran released that in the year 2016, 13 per cent of the rural 

population in Iran has decreased and the city crowd has risen up to 13 per cent 

compared to the year 1996 (https://www.amar.org.ir). This indicates a noteworthy 

number of people migrated from rural to urban areas as shown in Figure 1.4.  

https://www.amar.org.ir/
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Figure 1.4 The Rate of Rural Migration to Urban Areas 

The tendency to migrate has a direct impact on the number of students of the 

integrated secondary schools. Since children are living in the city and a public or 

private secondary school is in their neighbourhood with the standard quality of 

educational system and facilities, they do not show any interest to go far from their 

hometown and study two different curriculums as in the integrated schools. Moreover, 

urban people are interested more in studying pure science rather than integrated 

subjects as explained by the principal of integrated secondary schools and mentioned 

by the General Secretary of Integrated Secondary Schools Council through a mailing 

interview.  

Nowadays, media and entertainment media bring a negative effect on students’ 

performance and achievement around the world. The media and entertainment include 

TV shows, music, video games, texting, cell phone games, social networking’s sites 

and apps, computer programs, online video, and websites that students use for fun.  
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The charm of open flow information and facilities that new technology 

provides for vast community breaks the initial resistance and bring about the 

challenges in cultural, political and social spaces for people as well as the 

governments. One challenge caused by social networking is Internet addiction which 

has a crucial influence on the daily routine, school performance, and teacher and 

parental relations. Students become the main victims resulted in abnormal personality 

disorders such as shyness, depression, and low self-esteem (Yang & Tung, 2007). The 

increased adolescents’ addiction to the Internet is because of their inclination to have 

freedom, communicate effortlessly, create simple character, and grow meaningful 

personal relationship (Aydin & Sari, 2011).  

Many studies revealed the negative effect of the Internet and social networking 

among teenagers in Iran. Like other countries, it is indicated that students in Iran 

become addicted to the Internet and social networking as it prevents them to manage 

their routine life like eating and studying. In addition, it makes them unenthusiastic to 

education and escape from the school and educational environments. Students are 

being lazy with poor performance in the classrooms and do not read books. Rather, 

they prefer the easiest way to find scientific contents without thinking. The 

entertainment media is going to undermine the moral foundation of students in which 

causes sexual deviation, family conflicts, and hostile behaviour among them 

(Mohammad Javad Rezaea & Parisa KeihanZadeh, 2016). 

 Based on the interview with the General Secretary of Integrated Secondary 

Schools Council, the entertainment media like TV shows and episodes have a negative 

effect on students’ performance. The growing tendency among children and teens to 

the absurd movies shown through the satellite undermines the academic ability of 

students. Consequently, when students enter an integrated school, it is difficult to 


