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ABSTRACT

There are many types of tourism and one of them is heritage tourism. In order to attract
tourists to revisit and prolong their stay in historical sites, the sites must preserve its
unique and authentic identity as well as its sense of place. Tourist who tends to revisit
to same site or staying longer within the site is a proof of strong sense of place of that
particular tourism site. Conflict arose in cultural identity and Islamic identity has caused
tourist lack of excitement thus staying less longer in Kelantan tourism site and physical
characteristic decrease in authenticity of Kota Bharu has caused tourist revisit number
is low. This research assesses the relationship between sense of place and tourists’
frequency of visit and length of stay in Kota Bharu Cultural Heritage Zone based on
Bott’s Psychometric Scale. This research’s methodology is based on the mixed method
using both quantitative (questionnaire) and qualitative (interview). The sample consists
of 445 respondents among domestic and international tourists. Statistical analysis of
descriptive analysis and inferential analysis - ANOVA were the main methods used. 10
interviewees among government agencies officers and tourism businesses were
involved in the structured interview as the medium for the validation of quantitative
data of this study. In the research, sense of place of Kota Bharu Cultural Heritage Zone
is significance in the context of length of stay which are ‘built environment scale’,
‘character scale’, ‘inherent socio-cultural scale’, ‘transactional socio-cultural scale’,
‘significant scale’, ‘aesthetic scale’, ‘informational scale’ and well-being scale’ while
all scales of sense of place of Kota Bharu Cultural Heritage Zone are not significance
in the context of frequency of visit since the area presents less influence on tourists’
decisions to revisit the heritage zone. The result indicates that the sense of place in Kota
Bharu Cultural Heritage Zone has less influence on the tourists’ frequency of visit but
does influence tourists’ length of stay in the zone. Hence, this study has identified and
explored the gap in tourism research in terms of the relationship between sense of place
and tourist behaviors, particularly tourists’ intentions to revisit and their duration of stay
in a historical site. The findings are helpful to the government and business owners in
planning attractions for tourist and sustaining the social and economic importance of
historical areas.



Cod) Ao

Abls 14 w3kl 315 s3ley ALl Ol Jol o A Ll basTy a- L) i\jﬂ Sdas
L O L] ] BLEYL 2ho Vg 30301 Lengn e Bl Bdld OF (g (agnald) 50n
OSLL (58 o) o o g8 @35l 15 Jsbol 8240 ol of 35b) i L] 82520 ) ek (0
A bl Ul (3 s 2Ol 25bly 23U Bodl (3 ploall Lo ) Ll 135 1
@ B0 asladl Ul s A3y (OIS (3 Bl mBse (3 Jobl 334 il WLy 35Y)
OSAL Pl o B ol s ke 53T 500 ol sde il (3 g8 bsS 2L
Bl b 55573 QU Sl atlane 3 gl sua Jsby 0Ll s pk 3 B 1SS,
2aSl e JS sl bl ag b e o) s dgis e QP S ROTRR IR WO
SIS sy el el e las 445 s i) 0K (3LLL) Besidly (BLaaY))
Jodlly ol ol Slam Y1 Bl @ tedsnll Gt} 33 2 ANOVA L2
Bl S S SV Jggems Cn0 o0 piihlie o ) 0 10 il | bz
e Yl e (ol 3 auhll odd 2K UL A e i) Al S dadall Al (3
iy M B L ag BY e Bl (3 Uge )8 S8 (3L ) ilare 0K
Cotalaall @y elea¥l WAy Lo gL elea V) LAy s
e Y Geplie o Lot T 3l ey T Glesles ity Jle LTy sl
pui adladll OY Bl s 1SS Bl @ Bl wld o QU SIAU 58 B8 it OSG
3 O, e Y1 OF ) szl s 3030 ailadd) 3,05 salely oLl o)) 3 0lay 8T G
Wl s e S5 asly il Bl g e BT G0 4 gls B8 3 lad) lR) dalss
G o el Eodl (3 8gndll i iSaaly Aollll sda sl (& ey L aRll) (3 L)
G peel] seg 83sall (3 Cetlidl Ll Lo Vg o bl olidly OSAL Y1 (280
Dlidly o) Cddl gblie Lo (3 JlasYl Oloessly 2agSoull subtn il 0685 . 46 2350

a2 blill 25lasyls delam V) 28 e



APPROVAL PAGE

| certify that i have supervised and read this study and that in my opinion, it conforms
to acceptable standards of scholarly presentation and is fully adequate, in scope and
quality, as a thesis for the degree of Master of Science (Built Environment).

Syakir Amir Ab Rahman
Supervisor

Noor Suzilawati Rabe
Co-Supervisor

| certify that | have supervised and read this study and that in my opinion, it conforms
to acceptable standards of scholarly presentation and is fully adequate, in scope and
quality, as a thesis for the degree of Master of Science (Built Environment).

Khalilah Zakariya
Internal Examiner

Roslizawati Che Aziz
External Examiner

This thesis was submitted to the Department of Urban and Regional Planning and is
accepted as a fulfilment of the requirement for the degree of Master of Science (Built
Environment)

Syafiee Shuid
Head Department of
Urban and Regional Planning

This thesis was submitted to the Kulliyyah of Architecture and Environmental Design
and is accepted as a fulfilment of the requirement for the degree of Master of Science
(Built Environment)

Abdul Razak Sapian
Dean, Kulliyyah of
Architecture and Environmental Design



DECLARATION

| hereby declare that this thesis is the result of my own investigations, except where
otherwise stated. | also declare that it has not been previously or concurrently submitted
as a whole for any other degrees at 11UM or other institutions.

Nik Mohamad Aizat bin Nik Mohd Adib

SIgNature .......oovvviiiiiiiii i Date ....oovvviiiii



INTERNATIONAL ISLAMIC UNIVERSITY MALAYSIA

DECLARATION OF COPYRIGHT AND AFFIRMATION OF
FAIR USE OF UNPUBLISHED RESEARCH

AN ASSESSMENT OF SENSE OF PLACE AMONG TOURISTS IN
KOTA BHARU CULTURAL HERITAGE ZONE

| declare that the copyright holder of this thesis jointly owned by the student and
HUM.

Copyright © 2021 Nik Mohamad Aizat bin Nik Mohd Adib and International Islamic University
Malaysia. All rights reserved.

No part of this unpublished research may be reproduced, stored in a retrieval system, or
transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording or otherwise without prior written permission of the copyright holder except
as provided below

1. Any material contained in or derived from this unpublished research may only
be used by others in their writing with due acknowledgement.

2. IIUM or its library will have the right to make and transmit copies (print or
electronic) for institutional and academic purpose.

3. The IIUM library will have the right to make, store in a retrieval system and
supply copies of this unpublished research if requested by other universities and
research libraries.

By signing this form, | acknowledge that | have read and understand the 1HUM
Intellectual Property Right and Commercialization policy.

Affirmed by Nik Mohamad Aizat bin Nik Mohd Adib

Signature Date

Vi




ACKNOWLEDGEMENTS

Master’s degree research often appears a solidarity undertaking. However, it is
impossible to maintain the focus and dedication required for its completion without help
and support of many people. My appreciation cannot be accommodated in this limited
space, therefore | would like to thank some specific ones for their dedicated support.

First and foremost, | owe a great appreciation to my family which are my wife,
Rodhiah Md Dom and my parents, Nik Mohd Adib and Normah Bakty for their prayers
and moral support. Thanks for all your support, without which I would have stopped
this study earlier. For my children, Nik Nur Agila, Nik Mohd Aqif and Nik Mohd Ariq,
sorry for being even grumpier than normal whilst | wrote this thesis.

My sincere gratitude and thanks to Asst. Prof. Dr. Syakir Amir Ab Rahman and
Asst. Prof. Dr. Noor Suzilawati Rabe for their excellent guidance and continuous
support. Their inspirational guidance was a true gift to me, and their insights have
strengthened my research extensively. They had been invaluable source of knowledge,
wisdom and guidance for my research by being available at any time despite their hectic
work schedule.

A debt of gratitude and appreciation to Kota Bharu Municipal Council Islamic
City (MPKB-BRI), Kelantan Museum, Kelantan Tourism, Malaysia Tourism,
PLANMalaysia and all public and private organizations in Kelantan that were willing
to provide data for the research as well as dealings with my enquiries.

Above all the aforementioned, I devote all the grace to almighty Allah for
uncountable blessings | have obtained. ALHAMDULILAH

vii



TABLE OF CONTENTS

ADSETACT . ..t
ADSIact 1N ATADIC. ...ttt
APPIOVal Page.......vieii i
DEClaratiON. .. ittt
COPYTIZRL. ..o e
Acknowledgements. ........c.ooiuiiiii e
List Of Tables. . ..o
LISt Of Figures. ....oovit it
5 o) 1Y oL
List 0f AbDreviations. .....coouuuviiiiiiiiii s

CHAPTER ONE: INTRODUCTION....icttiiiiiitiireiereresecesnsesnsnsnsesnses
1.1 Research Background..............coooiiiiiiiiii e,
1.2 Research Issues and Problems...............ccoovviiiiiiiiniiiniininnn,

1.2.1 The Decrease of Cultural Identity in Historical Sites due to
Mass TOUTISIN. ..ottt e e e,
1.2.2 The Weakening of Place Identity Through Urban
Regeneration in Historical Sites.............ccovviiiiiiiiiiiiinn,
1.2.3 Lack of Study of Sense of Place and Heritage Sites in
Kelantan has Caused a Lack of Emphasis of Sense of Place in
Kelantan Cultural Tourism Planning....................ccoovivinen.
1.3 Research QUESHIONS. .......c.oieiiei i e
1.4 Research Aim and Objectives.............coiviiiiiiiiiiiiie,
1.5Scope 0f RESEArCh. ... ..o
1.6 Significance of Research..............oooiiiiiiiiiii e
1.7 TheSiS StIUCTUIE. ... vttt
L8 SUMMIATY ...ttt e e e e e s

2.2.2 Types of Sustainable Tourism.................coeiviiinnnne,
2.2.3 Cultural TOUFISM . ..o,
2.2.4 Cultural Heritage Zone.........ccvvveeiinieiniiiiiiaieineaann,
2.38eNSe OF PlaCe. ..o
2.3.1 Concept of Sense of Place.............cooeiiiiiiiiiiiiiiiinn,
2.3.2 Definitions of Sense of Place.............ccoeoiiiiiiin...
2.3.3 Importance of Sense of Place.................ccooeviiiiinan.
2.3.4 Scale to Measure Sense of Place.............ccooovvviiieiinn. .
2.3.5 Bott (2000) Scale Used in Research......................c.eeee.
2.4 Tourists Motivation and Behavior Behavior.............................
2.4.1 Definition of Tourist Motivation and Behavior
BEhavior. ...
242 Lengthof Stay..........coooiiii



2.4.3 Frequency Of ViSit.......c.oviiiiiiiiii e,
2.5 Conceptual Framework for the Study....................coii
2.6 Sense of Place and Cultural Tourism...............coooviviiiiininnnn.
2.7 SUMIMATY ...ttt ettt et ettt e e et e naeeeeaanas

CHAPTER THREE: BACKGROUND OF STUDY AREA........ccccccueuue.
L INtrodUCTION. ....eei e
3.2 Background of Jajahan Kota Bharu.......................ccooiia
3.3 History of City of Kota Bharu................coooviiiiiiiiiiiii,
3.4 Tourism Developmentin Kelantan...................oooiiiiinnn.
3.5 The StUAY Area......coiii e

3.5.1Royal Palace........covviiiiii
3.5.1.1 The Grand Palace (Istana Balai Besar)..................

3.5.2 MUSCUIMIS. .. ettt ettt e e e e e et e e e eeensaan
3.5.2.1 War Museum (Bank Kerapu)..................coooeei.
3.5.2.2 Royal Museum (Istana Batu).............................
3.5.2.3 Museum of Royal Tradition and Customs (Istana

3.5.2.4 Handicraft Village and Craft Museum..................
3.5.2.5 Islamic Museum (Muzium Kesenian Islam)...........
3.5.3 MONUMENES «..vntiteit it
3.53. 1 Bank Pitis. ..o
3.5.3.2 Royal Jetty (Tambatan diraja)..........................
3.5.3.3 Royal Jetty Clock Tower...........c.cccevviiiiniinnn..
B354 MOSQUE . .eeiiet e
3.5.4.1 Al-Muhammadi State Mosque..........................
355 SQUATE .t
3.5.5.1 Al-Quran Rehal Square / Kota Sultan Ismail Petra..
3.5.5.2 Independence Square / Padang Merdeka..............
3.5.5.3 Muhammadi Square..............ccoeeiiiiiiiiiiiiiin,
3.5.6 ShOPPING . oovvieiieiie e
3.5.6.1 Buluh Kubu Baazar........................coooiiinin,
3.5.6.2 Tengku Anis Baazar................ccoeveiiiiiininn.
35T HOtEl .o
3.5.8 REStAUIANtS ..ouuvneieiiti i
359 FacCilities .ouveini i
3.6 SUMMATY ..ettit e e e

CHAPTER FOUR: RESEARCH METHODOLOGY.....cccccettietiicarennnens
4.1 INtrodUCtiON. ... ..o
4.2 Research Approach...........ccoooiiiiiiii
4.3 Data Collection for Quantitative Data.......................cooeeenen

4.3.1 Background of Questionnaire Survey...........................

4.3.2 Actual Data Collection...............cooooiiiiiiiiiii,
4.3.2.1 Determination of Sampling Size.........................

4.3.2.2 Sampling Method...............ccooiiiiiii,

4.3.2.3 Data Collection Procedure.................coevinnnnnn

4.3.2.4 Structure of Questionnaire Survey.......................

4.4 Data Collection for Qualitative Approach...................ccoeeveee.



4.4.1 Structured INteIrVIEW. ... e, 92

A5 SUMMAIY ..t e et 95
CHAPTER FIVE: ANALYSIS AND FINDINGS.....ccccietitiuiiiierncnrennn 97
5.1 INtrodUCTION. ... 97
5.2 Respondents Profiles. ..o 97
5.2.1 Demographic Characteristics.............c.ovviiiinniniinnnn.. 98
5.2.2 Respondents Origins........o.vvieienieiienieieiineeeennaaneansns 99
5.2.3 Travel Behavior Characteristics..............cevveveeninnennnn.. 101
5.3 Tourists Perceptions on Sense of Place of Kota Bharu Cultural
HENTAgE ZONE......coiiccee e 103
5.3.1 Built Environment Scale..............cccooiiiiiiiiiiiiiii, 103
5.3.2Character Scale.........ccoooiiiii 108
5.3.3 Inherent Sociocultural Scale....................ooiiiiiiii 111
5.3.4 Transactional Sociocultural Scale............................... 114
5.3.5 Significance Scale...............coooiiiiiii 117
53.6 Memory Scale.........cooiiniiiiiii 119
5.3.7 Aesthetic Scale............ooiiii i, 121
5.3.8Purposive Scale..........ccooiiiiiiii 124
5.3.9 Informational Scale................cccoooiiiiiiii 125
5.3.10 Well-Being Scale...........ccooviiriiiiiiiiiiiiiee, 128
5.4 Summary of Tourists’ Sense of Place in Kota Bharu Cultural
HEITAGE ZONE....c..eiiiiiii et 131
5.5 Validation ANalySiS........cccveiviiiiieiecse e 133
5.5.1 Built Environment Scale.............ccoviiiiiiiiiiiiinn. 133
5.5.2Character Scale..........cooiiiiiiiii i 135
5.5.3 Inherent Sociocultural Scale.................cooiiiiiiiin.. 137
5.5.4 Transactional Sociocultural Scale.............................. 139
5.5.5 Significance Scale.............ooeiiiiiiiiiiiii 141
5.5.6 Memory Scale......covviiniiiii i e 143
5.5.7 Aesthetic Scale..........ooeiiiiiiiii i 144
5.5.8 Purposive Scale........cvviiiiiiiiii e 146
5.5.9 Informational Scale................ccoiiiiiii i 148
5.5.10 Well-Being Scale...........c.cooiiiiiiiiiiiiiiiiiee, 150
5.6 DISCUSSION. .....eeieeuieiiiesiieieeieesieeieseestee e sreesteesaesseesseeseesreesseensesneessens 152
5.6.1 Tourists’ Perception on Sense of Place...........cccceeeieniinie. 152
O.7 SUMIMAIY ...ttt 160
CHAPTER SIX: RECOMMENDATIONS AND CONCLUSION............ 163
6.1 INtrodUCTiON. .. ..o 163
6.2 Summary of Research FINdINgS............ccoooiiiiiiiiiiin, 163
6.2.1 SUMMAry OVEIVIEW. .. ..ottt 163
6.2.2 Findings of Sense of Place Assessment......................... 164
6.2.2.1 Findings of Frequency of Visit........................... 164
6.2.2.2 Findings of Length of Stay................................ 165
6.3 ReCOMMENALIONS. .. ...ttt e 165

6.3.1 Enhance the Image of Kota Bharu Cultural Heritage Zone 166
6.3.2 Introduce Special Promotional Package for New and
Loyal TOUNISES. ...t 167



6.3.3 Local Community as Living Museum........................ 169

6.4 Future Research. ... 170
6.4.1 Assessment of Sense of Place in other Similar Heritage 170
Zonesin Malaysia..........oooeiiiiiiii i
6.4.2 Assessment of Sense of Place with other Indicators........ 171
6.4.3 Assessment of Sense of Place among the Local
COMMUNITY . ... e 171
6.5 SUMMATY. ...t e 172
REFERENCGES........c.coo et 172
APPENDIX A: QUESTIONNAIRE SURVEY .....ccoociiiieiee e, 187
APPENDIX B: STRUCTURED INTERVIEW (QUESTIONS SHEET)... 199
APPENDIX C: CODING SHEET FOR CODING ANALYSIS................. 216

Xi



Table 1.1

Table 2.1

Table 3.1

Table 3.2

Table 3.3

Table 4.1

Table 4.2

Table 4.3

Table 4.4

Table 4.5

Table 4.6

Table 4.7

Table 4.8

Table 4.9

Table 4.10

Table 5.1

Table 5.2

Table 5.3

Table 5.4

Table 5.5

Table 5.6

LIST OF TABLES

List of Variables

Summary of Definitions of Sense of Place

Tourists Arrivals in Kelantan 2012-2017

List of building in Kota Bharu Cultural Heritage Zone
Categories of building in Kota Bharu Cultural Heritage Zone
Sections in Questionnaire Survey

Questionnaire Survey (Section A)

Questionnaire Survey (Section B)

Questionnaire Survey (Section C)

Questionnaire Survey (Section D, Question 1)
Questionnaire Survey (Section D, Question 2)
Questionnaire Survey (Section D, Question 3)
Questionnaire Survey (Section D, Question 4)
Interviewees of Structured Interview

Structured Interview

Domestic Characteristic

Respondents Origins (Domestic)

Respondents Origins (International)

Travel Behavior Characteristics

One-way ANOVA Test: Overall Result Frequency of Visit
and Sense of Place

One-way ANOVA Test: Overall Result Length of Stay and
Sense of Place

Xii

30

56

57

58

86

87

88

89

90

90

91

91

93

94

98

100

100

102

103

105



Table 5.7

Table 5.8

Table 5.9

Table 5.10

Table 5.11

Table 5.12

Table 5.13

Table 5.14

Table 5.15

Table 5.16

Table 5.17

Table 5.18

Table 5.19

Table 5.20

Table 5.21

Table 5.22

Table 5.23

Table 5.24

Table 5.25

Table 5.26

One-Way ANOVA Test: Frequency of Visit and
Built Environment Scale

One-Way ANOVA Text: Length of Stay and
Built Environment Scale

One-Way ANOVA Test: Frequency of Visit and Character Scale
One-Way ANOVA Text: Length of Stay and Character Scale

One-Way ANOVA Test: Frequency of Visit and Inherent
Sociocultural Scale

One-Way ANOVA Text: Length of Stay and Inherent
Sociocultural Scale

One-Way ANOVA Test: Frequency of Visit and
Transactional Sociocultural Scale

One-Way ANOVA Text: Length of Stay and Transactional
Sociocultural Scale

One-Way ANOVA Test: Frequency of Visit and Significance
Scale

One-Way ANOVA Text: Length of Stay and Significance Scale
One-Way ANOVA Test: Frequency of Visit and Memory Scale
One-Way ANOVA Text: Length of Stay and Memory Scale
One-Way ANOVA Test: Frequency of Visit and Aesthetic Scale
One-Way ANOVA Text: Length of Stay and Aesthetic Scale
One-Way ANOVA Test: Frequency of Visit and Purposive Scale
One-Way ANOVA Text: Length of Stay and Purposive Scale

One-Way ANOVA Test: Frequency of Visit and Informational
Scale

One-Way ANOVA Text: Length of Stay and Informational Scale

One-Way ANOVA Test: Frequency of Visit and Well-being
Scale

One-Way ANOVA Text: Length of Stay and Well-being Scale

Xiii

107

108

109

111

112

114

115

117

118

119

120

121

122

124

124

125

126

128

129

130



Table 5.27

Table 5.28

Table 5.29

Table 5.30

Table 5.31

Table 5.32

Table 5.33

Table 5.34

Table 5.35

Table 5.36

Table 5.37

Table 5.38

Table 5.39

Table 5.40

Table 5.41

Table 5.42

Validation of Built Environment Scale

Justification of the agreement among interviewees regarding
to the result of the Built Environment Scale of Kota Bharu
Cultural Heritage Zone

Justification of the disagreement among interviewees regarding
to the result of the Built Environment Scale of Kota Bharu
Cultural Heritage Zone

Validation of Character Scale

Justification of the agreement among interviewees regarding

to the result of the Character Scale of Kota Bharu Cultural
Heritage Zone

Justification of the disagreement among interviewees regarding
to the result of the Character Scale of Kota Bharu Cultural
Heritage Zone

Validation of Inherent Socio-Cultural Scale

Justification of the agreement among interviewees regarding to
the result of the Inherent Socio-Cultural Scale of Kota Bharu
Cultural Heritage Zone

Validation of Transactional Socio-Cultural Scale

Justification of the agreement among interviewees regarding to
the result of Transactional Socio-Cultural Scale of Kota Bharu
Cultural Heritage Zone

Validation of Significance Scale

Justification of the agreement among interviewees regarding to
the result of Significance Scale of Kota Bharu Cultural Heritage
Zone

Justification of the disagreement among interviewees regarding
the results of the Significance Scale of Kota Bharu Cultural
Heritage Zone

Validation of Memory Scale

Justification of the agreement among interviewees regarding to
the result of Memory Scale of Kota Bharu Cultural Heritage

Zone

Validation of Aesthetic Scale

Xiv

133

134

135

135

136

137

137

138

139

139

141

141

142

143

143

144



Table 5.43  Justification of the agreement among interviewees regarding to 145
the result of the Aesthetic Scale of Kota Bharu Cultural Heritage
Zone

Table 5.44  Justification of the disagreement among interviewees regarding 146
the result of the Aesthetic Scale of Kota Bharu Cultural Heritage
Zone

Table 5.45  Validation of the Purposive Scale 146

Table 5.46  Justification of the agreement among interviewees regarding to 147
the result of the Purposive Scale of Kota Bharu Cultural Heritage
Zone

Table 5.47  Justification of the disagreement among interviewees regarding 148
the result of the Aesthetic Scale of Kota Bharu Cultural Heritage
Zone

Table 5.48 Validation of Informational Scale 148

Table 5.49  Justification of the agreement among interviewees regardingto 149
the result of Informational Scale of Kota Bharu Cultural Heritage
Zone

Table 5.50  Justification of the disagreement among interviewees regarding 150
the result of the Informational Scale of Kota Bharu Cultural
Heritage Zone

Table 5.51  Validation of Well-being Scale 150
Table 5.52  Justification of the agreement among interviewees regarding to 151
the result of Well-being Scale of Kota Bharu Cultural Heritage
Zone
Table 5.53  Justification of the disagreement among interviewees regarding 151

to the result of Well-being Scale of Kota Bharu Cultural Heritage
Zone

XV



Figure 1.1

Figure 2.1

Figure 2.2

Figure 2.3

Figure 2.4

Figure 2.5
Figure 3.1
Figure 3.2

Figure 4.1

Figure 5.1

LIST OF FIGURES

Research Workflow

Types of Tourism (Mieczkowski, 1995; Miiller, 2000;

Sudibyo et al., 2019)

Type of Tourism (Kiper, 2013; Mokoena, 2014;

Siswanto & Moeljadi, 2015)

Type of Ecotourism (Nheta, 2017)

Original Framework for sense of place (Khirfan, 2014; Belshaw

2017)

Framework for sense of place (Khirfan, 2014; Belshaw, 2017)
Original location of Kota Bharu in 1844
Kota Bharu Zoning, 1844 — 1900

Summary of ‘Sequential Explanatory Mixed Method’ for the

study

Sense of Place among Tourist in Kota Bharu Cultural Heritage

Zone

XVi

13

19

20

21

46

54

54

80

132



LIST OF MAPS

Map 3.1 Key Plan (Kelantan) and Location Plan (Kota Bharu) 75
Map 3.2 Site Plan (Research Area: Kota Bharu Cultural Heritage Zone) 76

Map 3.3 7 Spots of Questionnaire Survey Data Collection 77

Xvii



LIST OF ABBREVIATIONS

ANOVA Analysis of Variance

FOV Frequency of Visit

LOS Length of Stay

MPKB-BRI Kota Bharu Municipal Council Islamic City
MDK-PI Ketereh District Council Islamic Municipal
n Sample Size

PlanMalaysia Federal Department of Town and Country Planning
UNESCO United Nations Educational, Scientific and Cultural Organization

WTO World Tourism Organization
Y Dependent Variable
X Independent Variable

Xviil



CHAPTER ONE

INTRODUCTION

1.1 RESEARCH BACKGROUND

Sense of place which is composed of place identity, place attachment and place
dependence is often linked with the attitude, experience and perception of people
towards a particular place (McCunn & Gifford, 2014). The significance of a place
becomes a factor for the establishment of a sense of place among people. People who
have a strong emotional relationship with a particular place, influence the level of sense
of place within the location. This means that a place can be meaningful and significant
because it has unique and significant characteristics that people perceive as beloved
symbols. Najafi, Kamal, & Mohd (2011) define sense of place as a particular experience
of a person in a particular setting that includes feelings like stimulation, excitement, joy
and expansiveness. Sense of place is a bond that connects individuals and their
meaningful places (Tan, Tan, Kok, & Choon, 2018). McCunn & Gifford (2014) and
Pretty, Chipuer, & Bramston (2003) mentioned that bonding and emotion are associated
with the individual’s perceptions of their identity in relation to the physical
environment. These become the central concept of sense of place.

The primary elements that combine to create a sense of place or place identity
are namely the history of a place, the physical environment or landscape of a place and
the community of a place (Mcewen, 2014). Today, place identity is weakening due to
urban regeneration in historic cities leading to a decline in authenticity of the cultural
heritage site (Norsidah Ujang, 2010). This happens because of unsystematic urban
planning process all around the world that tends to neglect the sense of place in the

preservation of historical sites (Goussous & Al-Hammadi, 2018). The revitalization of



the historic sites does not take into account the place identity, spirit and attachment felt
by tourists and the community. The degradation of sense of place in heritage sites is
also accelerated by mass cultural tourism which decreases the authenticity of the
cultural heritage values in the site. Although sense of place has been deemed as an
important notion for planners as it is understood to have both economic and social
benefits, profound social, economic, and cultural transformations have made it
increasingly difficult to retain a sense of local place and its particularity (Belshaw,
2017).

The number of tourists visiting Kelantan was around 5 million people in the year
2017, the lowest percentage among other states in Malaysia (Kelantan Tourism
Information Centre, 2017). The tourists visiting Kelantan also has issues regarding
revisit and staying longer in the area due to several reason (Tourism Malaysia, 2017).
To date, limited studies have been done to assess and validate the relationship between
the sense of place and tourism areas, particularly historical cultural sites in Kelantan
and whether the tourists’ bonding and emotions are significantly affected by the
authenticity of historic sites in the area.

Kota Bharu has been declared as a ‘Cultural City’ in the year 1991 by Kelantan’s
monarch at the time, Sultan Ismail Petra based on two elements: historical and arts and
culture that reflect its authenticity (Hassan et al., 2017). Kota Bharu Cultural Heritage
Zone (Zon Warisan Budaya) was chosen as the study area since it has been gazetted by
the state government to promote local culture, prominent historical items, and a notable
architectural style with the intention of developing Kota Bharu as a prime tourist
destination. The zone itself is rich in culture with vibrant markets and mosques as well
as various museums and former royal iconic buildings that uniquely contribute to the

majestic cultural and architectural landscapes right in the heart of the Kota Bharu city



center. The study will be carried out to identify the sense of place among tourists in

Kota Bharu Cultural Heritage Zone.

1.2 RESEARCH ISSUES AND PROBLEMS

1.2.1 The decrease of cultural identity in historical sites due to mass tourism
The current development of cultural tourism that only prioritize large numbers of
visitors has been seen as the adaptation of mass cultural tourism which offers
standardized and unified experiences and products; degrades local values; disrupts
authenticity; and represents a threat to cultural heritage and identity (Domsic, 2013).
Smith & Robinson (2006) and Urosevic (2012) supported the claim that mass cultural
tourism, as part of the globalization process in cultural tourism, does not provide
exclusively an opportunity for preservation of local cultures and heritage. Akis (2011),
Csapo (2012) and Richards (2018) agreed that the introduction of mass tourism destroys
the culture that the tourists seek and gives negative impact on the local culture and
population. Vainikka (2013) and Williams (2002) stated that mass tourism only focuses
on profit, targeting large numbers of tourist and leads to inflexible, cheap and
predetermined itineraries while ignoring the significance of actual historic value. These
would only be provided in standardized forms with relatively minimal levels of services
and facilities. Yasmin Mohd Faudzi (2018) mentioned in Kota Bharu, the urban
redevelopment has caused significant impacts on heritage buildings’ facade which has
been neglected by society to give way to contemporary architectural design that does
not match the cultural identity of traditional Kelantanese in order to accommodate high
volume of visitors. As a consequence, Kota Bharu has come under pressure during the
urbanization process which led to negatively impact the cultural heritage and

authenticity value to the community (Najihah et al., 2020). In addition, Hashim et al.,



(2020) stated that the physical characteristic decrease in authenticity of Kota Bharu has
caused tourist revisit number is low. Therefore, mass cultural tourism presents negative

impacts towards the authenticity of heritage sites.

1.2.2 The weakening of place identity through urban regeneration in historical
sites

According to Lai, Said, & Kubota (2013), problems such as the decline of local
identities and incompatible developments in Malaysia’s historical districts have
decayed the characteristics of the areas. The impact of new development, such as new
commercial buildings, replacing the existing traditional shop houses has destroyed local
traditional street vendors and significant cultural open spaces. In Melaka, due to the
economic benefit that the communities are able to gain in the living heritage sites, some
events have been “commercialized” to attract tourists to the point that their authenticity
has been compromised (Aziz, 2017). Other than economic factors, the changes in the
community’s lifestyle has also become a factor in the erosion of traditional culture.
When standards of living were generally upgraded, lifestyles gradually changed due to
modern development. Consequently, features such as open spaces, streets and
traditional activities, attributes that give a city its unique character and provide the sense
of belonging to its community are continuously disappearing (Harun & Said, 2008).
Ghapar, Zakariya, Harun, & Zen (2016) argued that urban regeneration has failed to
take into account the cultural environment and that development has failed to provide a
broad-minded solution, ending up as urban standardization and sacrifices unigqueness.
The failure of urban regeneration in tackling the authenticity of historical sites is due to
the uniform concepts of planning and development together with the commodification

of places which have led to the loss of local identity (Norsidah Ujang, 2010) and it may



be caused by lack of cultural conservation emphasis in urban planning theory which
presents a challenge to local adaptation of planning practices (Zainal Abidin, 2016).
These are the trends in new development projects in Malaysian cultural heritage sites
which are causing the decrease of authenticity in historical areas. In the scope of Kota
Bharu, capital city of Kelantan, also known as ‘cultural city’ is facing dilemma of
changing its identity into an Islamic city (Norlizaiha Harun, Zuraini Md Ali & Rodiah
Zawawi, 2005). Hasnina Hassan, Ghazali Ahmad & Roslizawati Che Aziz (2017) stated
after the declaration of ‘Islamic City’ in year 2005, the landscape and urban design of
Kota Bharu is in the direction of creating a city which could be related to Islamic identity
thus created the conflict of place identity between Islamic design and vernacular
regional identity (Mohd Rusdi & Ismail Hafiz, 2009). Kvam (2011) mentioned that for
people taking a special interest in Malay culture a stay in Kelantan and Kota Bharu must
be a tremendous disappointment. Abdul Hazif, Mohd Rusdi & Norazah Suki (2020)
also mentioned that effect of confusing in cultural identity has caused tourist lack of
excitement thus staying less longer in Kelantan tourism site. It is important to make a
distinction between historical sites from modern spatial developments in order to
formulate suitable regeneration strategies that will conserve and sustain the local culture

and historical site richness.

1.2.3 Lack of study on sense of place and heritage sites in Kelantan has caused a
lack of emphasis on sense of place in Kelantan cultural tourism planning

To date, several researches have explored place identity and heritage sites in Kelantan
(e.g. Hassan et al., 2017; Mohd Nasir & Salleh, 2014) but none have tackled the aspect
of sense of place among the local community and tourists. Firdaus Sufahani, Ismail, &

Muhammad (2013) have discussed international tourists’ behavior in Kelantan without



relating it to heritage sites. Saad & Radzi (2011) on the other hand, have covered the
administration of Kota Bharu from the Islamic perspective, which touched upon sense
of place in relation to strengthening the identity of Islam through Kota Bharu’s physical
appearance. A recent research by Ahmad & Hassan, (2018) covered tourist perceptions
on Kota Bharu’s image as an Islamic City. It can be clearly seen that recent researches
about Kelantan have been separating sense of place and heritage sites without

attempting to relate them to one another.

1.3 RESEARCH QUESTIONS

Three research questions were raised from the problem statements above, as follows;

Question 1: How does the decreasing cultural identity affect the involvement of
tourists in a cultural heritage site?

Question 2:  How does tourists’ perception of sense of place affect tourists’ length of
stay and frequency of visit?

Question 3:  What are the recommendations to improve the sense of place in heritage

sites in Kelantan?

14 RESEARCH AIM AND OBJECTIVES

The aim of the research is to study the sense of place among tourists in Kota Bharu
Heritage Zone.

Four objectives are designed to achieve the research aim as listed below:

Objective 1. To study the concept of sense of place and cultural heritage tourism.
Objective 2: To study the relationship between length of stay and sense of place

among tourists in Kota Bharu Cultural Heritage Zone.



